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Cuchillo© is a creative
team specialized

in building new
perspectives and bold
digital concepts for
orands to be timeless.



The tollowing document
IS a summary of
Cuchillo©'s visual
identities work.

The use of this content
without authorization is
not allowed.
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[01] The Badass Project

“Real life, no rules”

A photography and video studio with a
peculiar documentary style, focused on
events and weddings as well as family photo
shootings.

Design Cuchillo Site of the day AWWWa rds
Product Photography La abbsurda zurda Honorable Mention AWWWards



https://www.awwwards.com/sites/the-badass-project
https://www.awwwards.com/sites/the-badass-project
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Brand in Use

We wanted to give the brand a relatable and
expository character by creating a coexistance
between branding, geometry, typography and
color.

FILM N’
MHOTO
GRAPHY




Branding essentials and merchandising were
created and customized for this project.

THE BADASS PROJECT - CONTACT
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[02] Pangram Pangram

“Type Speciment Filter
001/ Editorial New”

A novel way to show Typography Specimens
through Instagram filters.

Typography PangramPangram Found ry Try Instagram Filterw
Design Cuchillo &

PangramPangram Foundry
Coding Cuchillo



https://www.instagram.com/ar/6064558306902958

Instagram Filter
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>

In collaboration with @pangram.pangram we

have developed an Intragram filter with one of its
fonts, Editorial New.
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We developed a new way to showcase
typography specimens by using Instagram filters,
creating the TSF concept (Type Specimen Filter).
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[03] Primt

“M152->3->Primt.”

E-commerce for an online t-shirt printing
company that offers the possibility of
customizing your garment from scratch, in

just 3 simple steps.

Design Cuchillo




Logotype & Color
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Brand in Use

I

’l% 2>23=2Primt.

Inspired by graphic ‘guitar’ references of the 70’s,
80's & 90’s, we have built a sturdy and geometric
logo.
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For the backgrounds, textures based on the
digital graphic representation for transparencies
were used.
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[04] Jazmino’s

"Harmony between
conceptual minimalism
and detail”

A new vision of Middle Eastern food, with grill
and pita bread as central axes.

Design Cuchillo
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Brand in Use

de 13:30a 16 h

de 20:30a 23 h
[vie — sab de 20:30 a O0Oh)

lunes — cerrado

The brand image is extremely simple. Even so,

each and every one of the characters that make
up the logo are meticulously detiled.

Jazmino's
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12 de Diciembre [Jue.], 2019 — 20:30.
Fdez. del Campo 17, Bilbao
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[05] Tipi Gara

“Design for
transformation”

Multidisciplinary cooperative company that
develops participatory processes seeking to
transform conventional models.

Design Cuchillo




Logotype & Color
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Brand in Use

oaelebidn

Eraldaketa
bultzaten dugu

kaixo@tiplga
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We have designed the new corporate image of
Tipi, together with its respective adaptations for
the web. It is a typographic proposal, using basic
colors and organic shapes.




Creemos en el diseno
para la transformacion

en la transformacion
a traves del disefno

Usamos el diserio como herramienta para Buscamos la implicacion
generar soluciones gue mejoren las condiciones directay activa de las
de vida de las personas y potencien sus personas involucrar
capacidades y habilidades.

Trabajamos con territorios, organizaciones y
grupos de personas, en proyectos que buscan
transformar los modelos y esquemas
convencionales.

A sphere represents the graphic idea, which
houses Tipi's various concepts to rethink spaces.
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[06] Azokartean

“Art between markets”

Art exhibitions in traditional neighborhood
markets, enabling disused spaces and
premises.

Concept Maraka
Design Cuchillo




Logotype & Color
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Brand in Use

ROBERTO AGUIRREZAEBALA
@ROBERTOAGUIRREZABALA

Arestiko Europaren historian, Krisi
ekonomikoek ideclogla ultraeskuindarren
gorakada piztu ohi dute. Zalanizarik gabe,
lan-prekarletate, murrizketa ekonomiko eta
langabeziako egoera luzea dagoenean,
Ideclogia erreakzionaricenak eta
antisistemenak hazteko oinarriak ezartzen dira
herritarren artean. 1918ko gripearen eta
Alemaniako faxismoaren gorakadaren arteko
harreman estua aztertzen du prolektu honek.
COVID-19ren egungo pandemiarekin dauden
‘antzekotasunak agerian geratzen dira, eta
munduan gora egiten ari den eskuin
muturraren diskurtse arriskutsuaren oihartzun
apokaliptikoak nabarmentzen dizkigute, bere
zentzurik katastrofikoenean, baina baita:
errebelazioan ere.

VEGAP-en Asistantzsia et Kultura Funtzak ko-finantzatea,

o

© @azokartean 2] “

MARAKA

En la reciente historia de Europs, las situscionss de
crisis econdmicas, habityalmente han desatado ef
ascenso de la [declogla de ultraderecha. Es
indudable que cuando exlste una situacién.
prolongada de pracariedad laboral, recortas! 4
econdmicos y desemplec se asientan las bases para
e crezcan las Ideologlas mas reatcionarias v
aniisistema entre la poblacisn descontenta, Este

la COVID-19 quedan de manifiesto y nos
resonando los ecos apocalipticos. ef su sen
catastrdfico, aunque también de revelacion,
peligroso discurso de la-extrema derecha
ascendiendo en el mundo,

G- inchoy por ol Fondo Assstenciol y Cultural de VE

Publicaeion & vanta en: shopoboroupuinezabaizcom | |
%

Qilbaozerbitzuak tuchille

We worked the visual identity for a special project
devised by the thinking minds of MARAKA; an Art
exhibition in traditional neighborhood markets.
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8] © MARAKA  QilbaoZerbitzuak ue cuchille

1AL 1]
azokartea Bilbao

Based on typographic gameplay using the
linguistic meaning of the event’'s name, the
concept is developed through a color scheme

which evokes basic emotions.
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AGUIRREZABALA
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[07] Basquetour Video

“Cuidar(los),
Cuidar(nos)”

Spot for the campaign to support the
Hospitality Sector in the Basque Country.
The concept is about the noisy silence
that invades our streets when bars and
restaurants are closed.

Production Company Panarama View spot here
Concept Cuchillo
Design Cuchillo

CUIDEMONOS PARA SEGUIR
VIVIENDO ESOS MOMENTOS


https://vimeo.com/557684695/4312144923

Brand in Use

La cafia de los jueves

CON LEIRE

We created almost static scenes of the empty
places, describing the moments that we live in
them as credit titles.

Las rabas de los domingos
CON LA FAMITA

S spim:r s en

Eso 0
EL BARRIO

Comer donde Aurori
COMO EN CASA

-

Darse un

HOMENAJE




All of this, in contrast to the second part of the
spot in which the opening of the Hospitality
Sector lets us experience those moments again;

with “cuidado” (care) as the central axis of this
project.
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BRASA



[08] Dando la Brasa

“Chicha Pixel Style”

We share personal and gastronomic
experiences through the culinary
miscegenation that defines us.

Credits

Photography La Absurda Zurda
Design Cuchillo




Logotype & Color
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Brand in Use
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The entire identity follows aesthetics based on
pixels, as well as fluor colors, designed to be used
in large size.

04/08/2020
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The textures generated by brutalization of classic
Andean patterns that can be found throughout
Latin America.
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[09] SD Eibar

‘Another football”

SD Eibar is a special team in a world that is
very different from the values it represents.

Design Cuchillo




Brand in Use

\We have spent several years designing the
graphic style of the team. Here's a small sample of
the 18/19 and 19/20 seasons.
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[10] Garai

“Special beers for
special people”

The brand produces different beers

depending on the season, using raw materials
from the farm itself in order to give its

products character and personality.

Design Cuchillo

sASERRIKO GA
P BASQUE FARI




Logotype & Color

GARAI

— BREWING Co —




Brand in Use

" GARAI

— BREWING Co —

WWW.GARAILEUS

The graphic style seeks inspiration in the
elements of water, hops, barley and yeast;
essential elements for the elaboration of beer.

£ BREWING Co —
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This second line of products are special beers

in which each batch (represented by a number)
shows a different basque farmhouse and has an
original flavor that will only be produced once and

in a limited way.
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[11] Mama Absurda

“Life is absurd.
Join the club”

Mama Absurda is much more than a store; it is
an ode to silliness and to mama's girl & boy.

Design Cuchillo
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Brand in Use

Silbar
la cancioén de

“‘Doraemon** ﬁ

en la ofl. ;

mamd absurda j
._ &)

Color schemes and icons that represent the
clients peculiar way of seeing life.

AABCDEFCHIJK
LMiiHNOPQRST
UVVIWXOLY Y 2
abcdefghijk
ImnNopqrst

UVWXY™ B
H1Z2.24067°89

N

wla vida es
muy absurda.
Unete al cluby

"




Customized typography, illustration, textures
and color displays define the brand with a
less conventional and more absurd way of
communicating.
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[12] Aloja

“Your maintenance
partner”

Aloja solves incidents and maintains
accommodation facilities in the tourism
sector, promoted through its own app.

Design Cuchillo




Logotype & Color

@
aloja
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Brand in Use

||amgnos
y olvidate.

Although the identity is all lowercase, its visual
concept is bold and direct. The dot, the focus
of attention, represents the problem that the
company solves.

servicio técnico
oficial




aloja mantiene plan b adapta

Scroll

aloja

solucionamos tus problemas para
que tU te preocupes de lo importante

nos adaptamos
a cada una de
tus necesidades.
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[13] Matadero

"MATADERO MADRID"

Matadero Madrid is a contemporary creation
center promoted by the Government Area
of Culture, Tourism and Sports of the Madrid

City Council.

Design Cuchillo

@ | MADRID




Brand in Use

Infierno

Cineteca Ma drid

CFERTA DE RESTAURACION ’
rece

For the visual universe of the web, the startlng
point was clear: a strong and rough system based
on contrasts with a clear constructivist and
rationalist vocation.

MATADERD MADRID CENTRD DE CREACKN CONTEMPORANEA

MATADERD MEDIATELA

PUBLICACION PUBLICACION
GUERRILLA

G l R LS 1985-2015 “““mj“m“mmD O Q €
a FABULAS
URBANS

llE

PUBLICACION

ALL1RLRRNNYE

ENE l FEB/
MAR 2020

NAVE 16 INTERMEDLE MATADERD

23 marzo 2020
Guerrilla Girls 1985-

13 febrero 2020
Hoja de sala Doce

01 enero 2020
Programa trimestral
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Black and white as the main axis. Noise in the
photos that takes us to the “cinéma veérité". And an
editorial design layout inspired by classic tabloids.

§/\/

«l vodafone ES 4G 16:36 @ 100 % () .l vodafone ES 4G 16:37 @ 100 % (e ul vodafone ES 4G 16:38 8 100 % (@
works.cuchillo.rocks No segur works.cuchillo.rocks Mo seguro — works.cuchillo.rocks

= =] ©O % |MADRID % = [ % | MADRID

MATADERD MAORID CENTRO OE (REACION CONTENPORANEA

NIIS[ITII[IS

Promavido por el Area de
(nDIBmo de Coltum
(IBportes del Auto e
Madrld.
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[14] BBK Live

"BBK Live 2019"

Bilbao BBK Live, iconic international rock and
pop music festival.

Credits

Design Cuchillo




Brand in Use

The graphic image for BBK Live 2019 has been
developed using concepts such as: nature, party,

music, different environments, a special, magical
place.

10 -11 - 12
JULIO




Bilbao
BBk Live

Kutxabank
1M-12 - 13 JULIO/UZTAILA/JULY 2019

BILBAD
+ BBK-EIVE

O

Based on powerful modular geometric shapes
and basic colors (green: nature, red: Bilbao), the
combination of elements makes up the brand
identity.

Bilbao
BBk Live

Kutoobonk
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[15] Cuchillo FC

"CUCHILLO FC”

You don't have to know how to play football
(soccer) to be a great team.

Concept Joder Irene
Photography La Absurda Zurda
Design Cuchillo




Logotype & Color




Brand in Use

PARTY / PRESENTATION
CFC APPAREL SEASON

27,/06/2019

START AT 19:30 C/ CONDE MIRASOL 11

A merchandising campaign made for an imaginary
soccer team.
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[16] Kaleartean

“Discover the beauty of
the ephemeral”

Festival of ephemeral artistic interventions in
empty and / or disused premises in which to
learn, rediscover, reflect, enjoy, feel, dream...

Concept Maraka
Design Cuchillo




Brand in Use

KALEARTEAN 2019
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MAIATZAR " MAYD ERAINAR (11112 (1708 12 JUNID

lh Basanas hilo | kaleartean.com

Concepts of light, darkness and repetition
of forms visibilize the disappearance of local
commerce.




KALEARTEAN 2019

ORREEAR TEAN

MAIATZAR 11 MAYD ERAINARK 1.0 0708 05 JUNID

[ing-lab (nrlia Vega Barbero —+ Inge Conde Morena
(olectivo Las Vednas  Joroeisia  lielena Oonzalez Saez
Amniza Eigjabeitia  Victoria ASmso  Milsel lrigoyen ubero
Dortia Larmzabal Cantelo - Irune Veqa [onde Cuthillo

lImeentzalio Bkintzals Atividades inianciles
Hisita gidatual Visitas Quiadas

This was carried out using an ‘eclipse figure), as
well as with a background that is animated in a
loop simulating a kind of ‘distorted entrance’ to
create a sense of depth.

MAIATZAL 31 MAYD ERAINAR

H Wﬂ\m @_cuchillo kal







“From A to B
and Ato Z”

Architecture studio that works with spatial
systems, allowing to materialize its theoretical
thoughts, through aesthetics that explore the
margins between political, social and playful
elements of life.

Design Cuchillo
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Logotype & Color

Z




www.azab.es/projec

pos Herriko Plaza
pos dpartment 100.6
0s 35 public dwellir

Ve rilialy oulivulL «

os City seeks archit
o7 durreqoiti Etxea
08 5 public dwelling
0s dpartment Ribet

Brand in Use
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It's all about communicating and transmlttmg
brutalist architectural essence where aesthetics

and rigor come together to form a coherent
political discourse.
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The web has gone a step beyond brand image.
Brutalism, typography, B&W, a home that drives
you crazy and much more ;)
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BBDW 2018




[18] BBDW 2018

"Hyperdesign®

An event that aims to connect different users
and profiles within the world of design.

Design Cuchillo




Brand in Use

Understanding Hyperdesign as a broader vision
of all design disciplines; it is about assuming
experimentation and risk to discover new
languages and meanings.
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The graphic line is inspired by Bauhaus design,
using basic colors, shapes and fonts.
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[19] The XX

“The XX: Young Turks”

Night + Day, “The XX"'s festival celebrated
in their favorite places around the world
through collaborations with local artists and

communities.

Design Cuchillo




Brand in Use

Night + Day
Bilbao

A week of
music, b
cinemaq,
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Graphic image of the event with concerts,
performances, participation of DJs, a radio station
and film screenings (collaboration with Zinegoak).
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SD EIBAR
POSTERS




[20] SD Eibar Posters

“Today: Match Day!”

After working for several years to create the
graphic identity of the team; here is a small
sample of the posters made for Match Days.

Credits

Design Cuchillo
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