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Cuchillo© is a creative
team specialized

in building new
perspectives and bold
digital concepts for
orands to be timeless.



The tollowing document
IS a summary of
Cuchillo©'s visual
identities work.

The use of this content
without authorization is
not allowed.
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[01] Emakumeen Kalea

“In Bizkaia there is a 4,6%
of the streets with names
of women in 2022"

Infographic fold-out poster for the visibility of
women in the street map of Bizkaia.

Credits

Design Cuchillo
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[02] Lebond
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Visual Identity for Lebond Exclusive

watch editors.

Design Cuchillo




Logo & Colours




Aplications

The brand's essential assets and merchandising
were created and customized for this project.
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[03] 2112.RUN

“2112.run’

We created the brand for 2112, with a
futuristic and technological air. We designed
and developed the interface.

Design Cuchillo View LOO Render
Product Photography La abbsurda zurda



https://vimeo.com/724406906/493a7075ed

Interface & Shirt







[04] Dock

‘Creative meeting point
& multidisciplinary
social hub”

We defined the global concept of Dock through
polygonal geometries, whose vertices delimit the
interconnection points and possibilities its space.

Credits

Design Cuchillo
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The shapes in movement and the color amplifies
its diverse personality and adds dimension to the
concept.
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[05] Loturak

“Loturak”

Visual identity for Loturak Festival, festival of
new documentary formats and new artistic
and digital narratives.

Design Cuchillo
comunication Belvedere




MIGRACIONES, BILBAO 2021 DEL LOTURAKFESTIVAL.COM

ACOGIDA E INCLUSION 13 AL 18 DE DICIEMBRE
f MIGRAZIOA, HABRERA { BILBON, ZOZ1EAN
ETA INKLUSIOA ARENDIUIJAREN 13TTK 1B8BRA

——

We work on those concepts that build your
operational environment: inclusiveness, digitality
and topicality, and we accompany them with a
complementary blue and yellow that could have
an impact on both physical and digital media.
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[06] Core_vest

“#SaveTheNight”

We envisioned a functional and useful object
for these hectic, hyper-connected spaces.
At the same time, it carries some of our visual
references that are compatible with the
framework of the campaign.

Design Cuchillo View SOt
photo La a@abbsurda zurda
Prod, reali, pospo Trufd



https://vimeo.com/574919268
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core vest

CONSIDERAMOS QUE CORE_VEST RESULTARA UTIL A ACTIVISTAS CREATIVOS NOCTURNOS. ES LA HERRAMIENTA PERFECTA EN LOS MOMENTOS EN LOS QUE PERMANECER QUIETO, NO ES UNA OPCION A LA HORA DE CREAR.
QUEREMOS QUE TE MUEVAS LIBREMENTE MIENTRAS LAS IDEAS FLUYEN, DE MANERA COMODA Y SEGURA, CON UN GADGET COMPACTO Y RESISTENTE, UTIL PARA ESPACIOS DE TRABAJO FRENETICOS. LLEVA SIEMPRE TU
PORTATIL EN EL BOLSILLO EXTERIOR Y CUANDO SEA NECESARIO ABRELO Y SUJETA LAS CUERDAS, SIMPLE. ESTE ARNES INCLUYE UN COMPARTIMENTO TRASERO DONDE LLEVAR TODAS LAS HERRAMIENTAS QUE NECESITES
CONTIGO. PARA UNA DE LAS PRINCIPALES, TUS AURICULARES, HEMOS DISPUESTO UNA RANURA QUE PERMITE PORTARLOS DE FORMA COMODA. ADICIONALMENTE DISPONES DE UN BOLSILLO ISOTERMICO DONDE LLEVAR
SIEMPRE TU MINI DE JAGERMEISTER A LA TEMPERATURA PERFECTA (-18°C) CON TODO ESTO, ESTAS READY PARA LANZARTE A LA NOCHE Y CREAR EN CUALQUIER AMBIENTE. (PARA PORTATILES DE HASTA 23X35CM)







[07] A la Vasca

“A la Vasca”

We focus on the experience that supposes the
gastronomy of Euskadi, and the appreciation of
that experience from outside but also from inside.

Design Cuchillo First

Second
Third

Full frame



https://vimeo.com/566973879/0e2d83e966
https://vimeo.com/566973453/d25828f0ce
https://vimeo.com/566973062/c32f8c40a6
https://vimeo.com/566971049/7789d455c2

JCDecaux
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[08] Gurean

"Promoting local
commerce”

Gurea branding. A digital platform conceived to
promote local commerce in Galdakao (Bizkaia).

Design Cuchillo
dea Maraka
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Aplications

We designed Branding and graphics for an original
idea by Maraka: the Gurean symbol is constructed
from two reflected lowercase g's that generate
the image of an owl, symbol of the town.




INICIO
HEGISTHU

Queremos dar vislbilidad a los
pequenos comercios y hosteleria
fjua nay an nuastro municipio.
Visibilizarlos, en Galdakao, en la
comarca vy, por qué no, en todo el
Pais Vasco. Promover
visibilizando, en contacto directo
con la ciudadania.

Este es un espacio para ello; un
ascaparate virtual de cercania.
Virtual pero local, Escaparate que
clrcula por la red y enlreleje
nuestro entorno. Que recoge de
forma sencilla vy clara la oferta
gue Lenemos en el munlclplo, gue
acarca a clisntes con un simpla
clic hacia nuestro comercio vy
nosteleria.

Bienvenidos, bienvenidas,
disfrutad de Gurean.
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IMPORTANCIA

DE CONSUMIR
LOCAL

Comprar local §
implica PROTECCION
Y CUIDADO MIUTUOQ.
Consumir local
refuerza el caracter
comunitario vy
fortalece el
municipic.

Comprar local
construye una
Conomila v un
municipic mas

SOSTENIBLE.

Comprar local supone
VIDA: ayucla a
consegulr un puablo
mas habitable,
cercano, segura v
NUMano.

Jomprar local es
——gl oo orgntica
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[09] The Badass Project

“Real life, no rules”

A photography and video studio with a
peculiar documentary style, focused on
events and weddings as well as family photo
shootings.

Design Cuchillo Site of the day AWWWa rds
Product Photography La absurda zurda Honorable Mention Awwwards



https://www.awwwards.com/sites/the-badass-project
https://www.awwwards.com/sites/the-badass-project

oooooooooooooo

FILM N’
PHOTO
GRAPHY

AU
PROJECT




Brand in Use

We wanted to give the brand a relatable and
expository character by creating a coexistance
between branding, geometry, typography and
color.
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Branding essentials and merchandising were
created and customized for this project.
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[10] Pangram Pangram

“Type Speciment Filter
001 / Editorial New”

A novel way to show Typography Specimens
through Instagram filters.

Typography PangramPangram Found ry Try Instagram Filterw
Design Cuchillo &

PangramPangram Foundry
Coding Cuchillo



https://www.instagram.com/ar/6064558306902958

Instagram Filter

In collaboration with @pangram.pangram we
have developed an Intragram filter with one of its
fonts, Editorial New.
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We developed a new way to showcase
typography specimens by using Instagram filters,
creating the TSF concept (Type Specimen Filter).
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[11] Primt

“M152->3->Primt.”

E-commerce for an online t-shirt printing
company that offers the possibility of
customizing your garment from scratch, in
just 3 simple steps.

Design Cuchillo




Logotype & Colour
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1222>3>Primt




Brand in Use

H A

1% 298%Pr|mt

Inspired by graphic ‘guitar’ references of the 70’s,
80's & 90’s, we have built a sturdy and geometric
logo.




10:04 al AG .

123PRIFAT
< Publicaciones

. 123primi

1 : , 10:04 a AC

< 123primt -

8 656 39

Publicacignes Seguidores  Siguiendo

Qv " [

Primt
Diserh 12>
£ & Les gusta a _borderia y 101 personas mas hrrarriarts oni
123primt TG pones el style ¢% Nosotrxs la cami T +
Rrir
i S enelb Le sig rahrasines, julen.gar v 9 personas ma
Siguiendo Mensaje

For the backgrounds, textures based on the

digital graphic representation for transparencies
were used.
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[12] Jazmino’s

"Harmony between
conceptual minimalism
and detail”

A new vision of Middle Eastern food, with grill
and pita bread as the central theme.

Design Cuchillo
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Jazmino's




Brand in Use

|
W jazmify

de 13:30a 16'h
de 20:30a 23 h
[vie — sab de 20:30 g O0h)

lunes — cerrado

The brand image is extremely simple. Even so,
each and every one of the characters that make
up the logo are meticulously detailed.

Jazmino's

¢

Inauguracion [Kebabs — Birras]

[Miisica] Easyer

George
Broca

[Expo] ]1131'1
Labad

12 de Diciembre [Jue.], 2019 — 20:30.
Fdez. del Campo 17, Bilbao
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\k/)Ve are happy that this very special place has
ecome a landmark in the city and we're glad t
have been able to do our bit. ° °

Jér




BITIPI GARA



[13] Tipi Gara

“Design for
transformation”

Multidisciplinary cooperative company that
develops participatory processes seeking to
transform conventional models.

Design Cuchillo




Logotype & Colour

Tipl




Brand in Use

We have designed the new corporate image of
Tipi, together with its respective adaptations for
the web. It is a typographic proposal, using basic
colors and organic shapes.




A sphere represents the graphic idea, which
houses Tipi's various concepts to rethink spaces.

tipi_koop

Tipi) = .o @
A

4 g
Creemos en el diseno
para la transformacion
y en la transformacion
a traves del diseno

Usamios & diseno comd Nerramienta para BusCamos ia implicacion
generar solucionss que mejoren ks condiciones directa y acthva de las
die vida de [as personas y potencien sus TolLCradas

capacidades y habiidades.

Trabajamos con terrtorios, organizaciones y
frupos de personas, en proyeclos que buscan
transiormar ks modalos '!f' H-E.Ilm-tﬁ.
comencionakes,

SR ] Tépmia
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[14] Azokartean

“Art between markets”

Art exhibitions in traditional neighborhood
markets, enabling disused spaces and
premises.

Concept Maraka
Design Cuchillo




Logotype & Colour

ARTEAN




Brand in Use

AZC KA

‘ ROBERTO AGUIRREZABALA
i AROBERTOAGUIREEZ ABALA
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We worked the visual identity for a special project
devised by the thinking minds of MARAKA; an Art
exhibition in traditional neighborhood markets.
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The brand image is born from

based on the meaning of the name through a
chromatic reminiscent of basic emotions and the
colours of the markets.

 GASPAR
ENSANTXE

‘ AGUIRREZABALA
SANINAZIO
MORENO
LABAYRU
BAU
DEUSTU
‘ ASENSI ’

© eazokartean B ﬂ MARAKA  @ilbaozerbitzuak E cuchille

Bilbao
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[15] Basquetour Video

“Cuidar(los),
Cuidar(nos)”

Spot for the campaign to support the
Hospitality industry in the Basque Country.
The concept is about the noisy silence
that invades our streets when bars and
restaurants are closed.

Production Company Panarama View spot here
Concept Cuchillo
Design Cuchillo
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CUIDEMONOS PARA SEGUIRT &= o
VIVIENDO ESOS MOMENTOS

-

e —

e


https://vimeo.com/557684695/4312144923

Brand in Use

La caiia de los jueves
CON LEIR

We created almost static scenes of the empty
places, describing the moments that we live in
them as credit titles.

[as rabas de los domingos
CON LA FAMILIA

L BARRIO

Comer donde Aurori
COMO EN CASA

Darse un

HOMENAJE




All of this, in contrast to the second part of the
spot in which the opening of the Hospitality
Industry lets us experience those moments again;

with “cuidado” (care) as the central axis of this
project.




16 DANDO LA
BRASA



[16] Dando la Brasa

“Chicha Pixel Style”

We share personal and gastronomic
experiences through the culinary
miscegenation that defines us.

Photography La Absurda Zurda
Design Cuchillo




Logotype & Colour
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Brand in Use

The entire identity follows aesthetics based on
pixels, as well as fluor colors, designed to be used

in large size.
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The textures generated by brutalisation of classic
Andean patterns can be found throughout all
Latin America.
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[17] SD Eibar

“Another football”

SD Eibar is a special team in a world that is
very different from the values it represents.

Design Cuchillo
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Brand in Use

\WWe have spent several years designing the
graphic line of the team. Here's a small sample of
the 18/19 and 19/20 seasons.

li __
.

ANOTHER
FOOTBALL '
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SQUAD LIST v #EIBARBARCA

PORTEROS JUGADORES CAMPO

oAk WN

F AN LA
i X |_u§ 7 =
\ Z 7 /;

,7 Y/ 4 ANV Z NS /
2112 OLI VEIRA 12 OLIVEIRA

1T—1525 L. F = 1525

4

1" Bl -

coL! Gg28

o -/i5 s
% 1 . B 1. T —15:25
12 OLIVEIRA 71 - W@




H18IGARA



[18] Garai

“Special beers for
special people”

The brand produces different beers

depending on the season, using raw materials
from the farm itself in order to give its

products character and personality.

Design Cuchillo




Logotype & Color

GARAI

— BREWING Co —




Brand in Use

The graphic style seeks inspiration in the
elements of water, hops, barley and yeast;
essential elements for the elaboration of beer.

i

DDH SESSION IPA
LIMITED SUMN T FOITION 2019

NN N 2

-\ N A U R R Y \ \
\. \. \. \ \ \. \. \. \. \ \. \. \. \. \. \. \. \ \. \. \. \. \. \. \.
| N S S NS S IS S NS S SIS SIS IS IS IS IS IS IS IS IS NS IS S S S S
\_\\ \_\\ \_\\ \_\\ \_\\ ~=\ \_\\ \_\\ \_\\ ~\, \_\\ \_\\ ~—\ \_\\ SN SN SN SN SN SN SN SN N N N N N\ \_\\ ~]
\. \. \. \ \ \. \. \. \. \ \. \. \. \. \. \. \. \ \. \. \. \. \. \ \. \. \. \.
| N S S L NS S NS S NS S NS S S S S IS IS S IS S NS IS N IS S NN
\_\\ \_\\ \_\\ \_\\ \_\\ ~=\ \_\\ \_\\ \_\\ ~\, \_\\ \_\\ ~—\ \_\\ SN SN SN SN SN SN SN N N N N N \_\\ \_\\ ~]
\. \. \. \ \ \. \. \. \. \ \. \. \. \. \. \. \. \ \. \. \. \. \. \ \. \. \.
s S S S S S S S S S S S SIS SIS IS NSNS LSS S SIS S N

N N N O N N N N N NSO N N NSO NN NSO NSO N RSN




A 1
;95351 ipAa

I
I

AI Elac:*r{_

351BU

o —

This second line of products are special beers

in which each batch (represented by a number)
shows a different basque farmhouse and has an
original flavor that will only be produced once and
in a limited way.
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[19] Mama Absurda

“Life is absurd.
Join the club”

Mama Absurda is much more than a store; it is
an ode to silliness and to mama's girl & boy.

Design Cuchillo




oooooooooooooo




Brand in Use

-
mama \\_
qbsurda

ln cancién de
Doraemon® i
en la ofi. '

Wz |

Color schemes and icons that represent the
clients peculiar way of seeing life.

AABCDEFGHIJEK
LMiiHNOPQRST

UVVIWXXEY Y E
abcdefghijk

ImnNopgrst
UVWXY* 84
H1Z2406729

\

~La vida es
muy absurda.
Unete al cluby

= "




Customized typography, illustration, textures
and color displays define the brand with a
less conventional and more absurd way of
communicating.
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[20] Aloja

“Your maintenance
partner”

Aloja solves incidents and maintains
accommodation facilities in the tourism
sector, promoted through its own app.

Design Cuchillo




Logotype & Color

@
aloja
.




Brand in Use
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llamanos
y olvidate.

Despite the fact that the font is in lower case, its
visual concept is forceful and direct. The concept,
focus of attention, represents the problem that
housing solves.

servicio técnico
oficial




aloja mantiene plan b adapta

aloja

Eﬂl":iﬂnﬂmﬂﬁ- ftus Frﬂhlﬂl’l’lﬂ! Pﬂl"ﬂ
que tU te preocupes de lo importante

nos adaptamos
a cada una de
tus necesidades.
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MATADERO




[21] Matadero

"MATADERO MADRID"

Matadero Madrid is a contemporary creation
center promoted by the Government Area
of Culture, Tourism and Sports of the Madrid

City Council.

Design Cuchillo




Brand in Use

For the visual universe of the web, the startlng
point was clear: a strong and rough system based
on contrasts with a clear constructivist and

rationalist vocation.

MATADERD MEDIATELA

PUBLICACION PUBLICACION PUBLICACION
GU ERRILLA

ENE/FEB/
MAR 2020

23 marzo 2020 13 febrero 2020 01 enero 2020
Guerrilla Girls 1985- Hoja de sala Doce Programa trimestral




r

\ /f I ; i | b0t /
) ;‘1 /
ﬂ% |

/
¥
|II

‘ | /-
i VISI

olver<
VO
VO

VEIR

ver<—
Black and white as the central theme. Noise in the
photos that takes us to the “cinéma veérité". And an
editorial design layout inspired by classic tabloids.
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[22] BBK Live

"BBK Live 2019"

Bilbao BBK Live, iconic international rock and
pop music festival.

Design Cuchillo




Brand in Use

The graphic line for BBK Live 2019 has been
developed using concepts such as: nature, party,
music, different environments, a magical special




Bilbao
BBk Live

Kutxabank
11 -12 - 13 JULIOJUZTAILA/JULY 2019

BILBAU
BBK LIVE

www.bilbaobbklive.com

Based on powerful modular geometric shapes
and basic colours (green: nature, red: Bilbao), the
combination of elements makes up the brand

identity.

| i Bilbao
:. ’ l AR ik Live




(23]

CUCHILLO FC



[23] Cuchillo FC

"CUCHILLO FC”

You don't have to know how to play football
(soccer) to be a great team.

Concept Joder Irene
Photography La Absurda Zurda
Design Cuchillo




Logotype & Color




Brand in Use
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KALEARTEAN




[24] Kaleartean

“Discover the beauty of
the ephemeral”

Festival of ephemeral artistic interventions in
empty and / or disused premises in which to
learn, rediscover, reflect, enjoy, feel, dream...

Concept Maraka
Design Cuchillo




Brand in Use

hiantza
teabetia

4 -'[ulg[[ivu |5
eongs

]
——

MAIATZAK " MAYDD ERAINAR (/172 10708 15 JUNID

[ T

Concepts of light, darkness and repetition
of forms visibilize the disappearance of local
commerce.




KALEARTEAN 2018

DIRLEARTEAN
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This was done through the figure of the eclipse,
as well as a looping animated background
simulating an entrance that is distorted to create
a sensation of depth.
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“From A to B
and Ato Z”

Architecture studio that works with spatial
systems, allowing to materialize its theoretical
thoughts, through aesthetics that explore the
margins between political, social and playful
elements of life.

Design Cuchillo
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Logotype & Color
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Brand in Use
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It's all about communicating and transmitting
brutalist architectural essence where aesthetics
and rigor come together to form a coherent

political discourse.
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The web has gone a step beyond its brand
identity. Brutalism, typography, B&W, a home that
drives you crazy and much more ;)
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BBDW 2018




[26] BBDW 2018

"Hyperdesign®

An event that aims to connect different users
and profiles within the world of design.

Design Cuchillo




Brand in Use

J

Understanding Hyperdesign as a broader vision
of all design disciplines; it is about assuming
experimentation and risk to discover new
languages and meanings.
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n18 D Week 2018 " D Weal_: 2018 _ _ D Week 2018

pviembre, November.  15-22 Azaroa, Noviembre, November. | 15.22 Azaroa, Noviembre, November. 15-22 Azaroa, Noviem

Bilbao Bizkaia ) . ) S e = :
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2 Blegh 2008 D Week 2018 | D Week 2018




The graphic line is inspired by Bauhaus design,
using basic colors, shapes and fonts.

Bilbao Bizkala
D Waek 2018







[27] The XX

“The XX: Young Turks”

Night + Day, “The XX"'s festival celebrated
in their favorite places around the world
in collaboration with artists and local
communities.

Design Cuchillo




Brand in Use

Night + Day
Bilbao

A week of
music,
cinemaq,
radio, a
parties

)
o
o
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11r

Boiler Room
(Hivern Discs)

Bizkaia Aretoa UPV/EHU

—_
<

Graphic image of the event with concerts,
performances, participation of DJs, a radio
station and film screenings (in collaboration with
Zinegoak).

' Night +
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SD EIBAR
POSTERS




[28] SD Eibar Posters

“Today: Match Day!”

After working for several years to create the
graphic identity of the team; here is a small
sample of the posters made for Match Days.

Credits

Design Cuchillo
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[29] Novoa Jauregui

"TRADITION is
RADICAL

Creation of the digital presence for the
Independent Curator & museography
Advisor Novoa Jauregui, specialized in
the enhancement of cultural heritage &
historical memory.

Design Cuchillo
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NOVOA
JAUREGUI




Brand In Use

The identity that was born digital first for a project
based on blurring the boundaries between
opposites, between before and after, as letmotif
and modus operandi, denborarekin, across the
time, over time, tradition positioning itself as

vanguard.

1w.novogjaureguicom

/7.novoajaureguiagmail.com
| 1623-678-778
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[30] Sister Sister

“24/7 useful pieces for
your daily day-to-night.’

A sustainable interpretation of fashion, a lifestyle
based on the combination of two personalities,
one relaxed and anoter eccentric. It intends to
blur the boundaries between the urban fashion
and the sophistication.

Design Cuchillo

communication Belvedere Agency
Photo NEerea Moreno

Video Inary
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[31] Hivisg

"Light adaptative
glass device”

Hivisq provides dynamically adaptative
glass that gives you full control over a
room’s solar glare and heat, keeping you
comfortable while letting in all the best
the sunlight has to offer.

Design Cuchillo

LIGHT ADAPTATIVE GLASS DEVICE.

HIVISQ



Logotype & colour




Brand In Use

art Conscious Comit

LET i e bloak
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[32] BeAr

“Forward Looking"

Bascular architecture studio between two action
entities: The first one dedicated to personalized
services, with a disruptive and transformative
dimension. The second one, a space for
exhibition and reflection on architecture as a

discursive practice.

Design Cuchillo
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“The Design
Research Society”

The DRS Design Research Society is
a scientific society committed to the

promotion and development of design
research throughout the world.

Design Cuchillo
collaboration Billbao Ekintza




Concept

\We have designed both the graphic and digital
visual identity of the event. The concept is based
on a gradient between two opposite colours

to create a flexible system to represent this
‘research” process. Which is basically going from
one place to another to find information along the
way, that's what a gradient is.




Brand In Use

DRS Bilbao E'E:"'Th..l?:-]._l.r,- 2022

Hurtado
DRS sazun-ru 2022







[34] Objeto

“We Are Objeto”

A project by Estudio Pou Lujambio, focused on
the unigueness and connection with the objects
that inhabit and make up a space, and how they
impact lifestyle.

Design Cuchillo
code Redradix
Photography Biderbost Photo
strategy Belvedere Agency




Concept & Logotype

Its image is formed from the principle of
construction/stacking of line and typography;
arrangement, accommodation and dimensioning
of the elements in space, resulting in a modular
character for the brand. somosobjeto.com follows
the same graphic-structural guideline, housing
and giving prominence to the product catalogue,
chosen in detail.






Color

The brand is usually expressed
& used in black on white.

Colour can be applied Auxiliar Auxiliar
on the medium. Colour Colour
A B



Web layouts

Tresewta ]| Esludia

Todo | Movedades | Mobiliano | lumenaceon | Accesoros | Regakos

Extudia
Froyecios | Hosotros | Contacte
w0 | Arguitectura | Todos
Ealt Barcalana
Fompeaii Bilbaos
Extudio Shaowroom
Caza TO
Casa PC
The Big Tiny Cotfes Housa
Tuoko AYT

Casa SG7

Estudio
Proyectos | Mosotros | Contacts

o | Arguitectura | Todos

Ealt Barcalona

Chanle: Pompas  Nuasing Rol: Direcceon v apscucen da odna
¥

Irmaspan Anterior B i Imagan Siguients Estudia Showroom

Casa TO

Cisa PG I

The Big Ty Coftes House
Tmoke &Y T

Casa faL

Tresrwta ]| Eslhudia

Movecisdes | Mobilaoo | Huminacion | Accesonas | Hagalos

Estanterias y Almacenaje

calias y [aburetes | Bulacas | Solas vy Pulls |

Bamard

Con &l objative de crear un disano clasicoRiisv y mmmmmm para s Qb g e aciones luturas. Bearnard de Shane Schneck Axpiory &l ganero
de los sllones en un contexho oonbemp: o La m&nﬁmm:ﬁmmﬁu - R culbieria visualmenie igera corer wns relaceon unica entre DS dos
componentes, la que da come resultado uigisilla COMBER y duraceni Con un lenguale de diseRcs p. El marco esti elaborado en roble maciio o haya con diferentes

acabados, ¥ la cublerta deslizable estd dispastiees

(Ml
T

£

adanas disponiblas: Lans .l".ll:'gr'.:l Loma verd
Hases disponibles: Hoble Negro | Hoble Natura *

Precio por unidad: S8500C Cantidad Q) Afa

Dorso .
Pleca Sparinckbs §

Mesadors Mub



S2IINS6



“Design, confort
& vanguardism’”

Visual identity & website for INS6,
an interior design studio.

Credits

Design&Code Cuchillo




Colour & Tipography
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[36] Canteo

“Challenging the Future
of Architecture and
Design”

An independent creative collective which is
focused on creating unique and exclusive hybrid
spaces. It has a vision of integral design as a
place of natural convergence for the disciplines
of architecture, graphic & multimedia design,
branding or event production.

Credits Design&CodeCUChi”O




Logo & Color
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Brand in use
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Brand in use
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[37] Urretxindorra

“The real All lIrons”

A project that emphasizes the values of play,
fun, socialization and participation above
competition and spectacle.

Design Cuchillo
Photography La Absurda Zurda




Logos & Color

D

Urretxindorra
K.E. 1995

The ﬂightiﬂg&'@ IS the H#+00d86¢
central theme of the club’s
identity. The shape was
worked from geometry

to simplity it, establishing . #000000
the mascot as a symbol of LEFEFFES
identity.

It was finally decided to
respect the club & the
fans” identity code.



Merchandising
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[38] Real English

"El ingles que
NO da pereza’

ldentity & brand imaginary for Real English,
an English academy that kicks with a fresh &

dinamic methodology.

Design Cuchillo

REALNEWS  comienzo del curso 13 de Septiembre » Kurtsoaren haslera Irailak 13 » Season Starts September 137+ « Comienzo de




Logotype & color

I . ; ] I i’j]l 1'IILH'I1 ] T | 8 5 50 I O 'HI'I'
| | | | L 1

i | B 5 | ]
| HNEEEEENE | 1] | |

A typographic logo was designed as the main
one. ABC Ginto Nord Black y Medium are used for
titles. Normal text is in Proxima Nova, featured text
is in Teodor extrabold.
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ABC GinTo Nord Black
ABC Ginto Nord Medium
Teodor Extrabold



Web layouts

tHAZ CLIC ABAJO PARA
PROBAR ELJUEGOY
CORRIGETU

Choose
your destiny

OFFLINE cic.

41° . . Aunque “53.

- - - 3 . ] ! i a . | ™ ™ . 2 IE
Escapamos de convencionalismos Sl aqu n
académicos y apostamos por unia selibradelos
m_etwmﬂsgn.g Emiml;ﬂa, ‘)

| oral mediante lo conversacion. deberess

Tutorias de
auxXilio los
viernes

Si el colegio se te hace cuesta-
arriba, te proponemas un refuerzo
escolar con tutorias los viemes a
partir de las 1900




Stationery
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Student: Teacher:

Observations:

www.realengllish.es @realenglishofficial 747 425749 648257572
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[39] Nekropolia

“Nekropolia”

Visual identity for the archaeological site of
San Pedro de Berriz (Bizkaia - Euskadi). The
proposal identifies the act or ritual of burying
in the belief of the afterlife, as a manifestation
of the treasured tradition in the memory of the
Berriztarra community.

Design Cuchillo
Project & coordination Novoa Jau regui
Architectural Design BEAr Architects

|



Logotype & Graphic System

NEKROPPLIA

In the construction of the logo, a typeface with
auctions that associate the concept of bone rest
[ pieces is chosen. Its graphic system is also built
around two concepts: the stacking of elements
and luminescence, which will provide two
significant and functional visions of the route, day
and night. Dyatype as the secondary font.

1. Representation of human figure |
2. Representation of human figure Il
3. Graves & bodies

4. Cairn

S. Objects found next to a body

6. Stacked bones

/. Stone wall



Signage: Map




Signage: Map
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[40] Kora Living

“Kora Living”

Development of the digital identity of the
entire Kora Living group, from the art direction
and production of photographic and video
material, to the design and development of
the entire web experience.

Design Cuchillo
video 1rufod

FLEXIBLL
bBY

AVAVE SIS




Desktop & Mobile layouts

ey = a1

Un paraiso da la tranguiiidad




Desktop & Mobile layouts

(QUE ES LA
1OLELERIA

KORA LIVING
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[42] Outer Shelf

“Outer Shelt”

Digital identity project, web design and
development for Outer Shelf. A virtual space in
which users can interact with each other, create
an avatar and personalise it by dressing it in
some of the most iconic garments from major
@footdistrict fashion brands and participate in
games, events and even view and buy from their
favourite brands through the virtual recreation of
its store in Barcelona.

Design Cuchillo




Logotype & color

OUTER
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RGB 255/255/2
CMYK 0/0/0/0

The logo and its variants are based on the
concept of the portal and its symbology. The
portal is an element that works as an entry point
to a new place to explore. The use of the arch as
an architectural expression of passage from one
side to the other.

Tipography: FK Grotesk' & Meryn?

-~ CREATE YOUR
AVATAR CHOOSE
THE BEST LOOK
AND DIVEINTO OUR
VIRTUAL WORLD.







13:53 ' S Zal

&  footdistrict @ Seguir

Y

EVEMI

33,6 mil

| oy
D!ﬂrrﬂl'

I Enviar mensaje

LI EREEE
!lll“uuir‘r** m

13:51

¢~  Publicaciones

Web mobile




L42]TERRA PROJECT



[42] Terra Project

“Ocean cures
everything”

Redesign of their entire digital environment for
the 3rd edition ('The ocean cures everything’)
Terra Project: A serie of experiences aimed at
reconnecting with nature. Developed by
@footdistrict and Nike ACG @nike, in
collaboration with @_ocean52

Design Cuchillo

EL OCEANO LO

E TERRA PROJECT
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"MIE QUEDE ALUCINADA AL VER
| A CANTIDAD DE RESIDUOS
QUE NOS ENCONTRAMOS CON
TAN SOLO UNA PEQUENA
BUSQUEDA EN LA PLAYA. UNA
COSA ES VERLO EN LA TELE O
EN TU MOVIL, Y OTRA ES VER
| A REALIDAD CON TUS
PROPIOS OJOS"

CORA NOVOA
DJ Y COMPOSITORA

EL 80% DE LOS RESIDUOS QUE
ENCONTRAMOS EN EL OCEANO
PROVIENEN DE TIERRA FIRME.

UNA INICIATIVA
ENTRE NIKE ACG
& FOOTDISTRICT

soeromsies. ( #FDTERRAPROJECT ) [H] A

& UN PROYECTO SOSTENIBLE DE FOOTDISTRICT® + NIKE™



Web layout
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PARTE lil. PARTE III. PARTE lil.

) UN PROYECTO SOSTENIBLE DE FOOTDISTRICT® + NIKE™

TERRA PROJECT

UNETE AL

SOBRE LA CAMBIO

COSTA

TEMPORALDA, |

LA SEGLNDA TEMPORADA DE TERRA
PROJECT SIGUE PERSIGUIENDO EL
INTERMIMABLE CICLO DEL AGUA,
DESDE LAS CUMBRES DE LAS
MONTAMAS HASTA EL MAR, ¥ CUANTO
MAS APRENDEMOS, MAS NOS
MUESTRA EL PLAMETA

UNA INICIATIVA
ENTRE NIKE ACG
& FOOTDISTRICT

ASH5I95 ies: #FDTERRAPROJECT )+ B 4 B

En nuestro recorrido incansable
siguiendo el ciclo del agua, & pasado 24
de mayo un equipo formado por
FOOTDISTRICT, NIKE ACG vy OCEANSZ
junio a las personas seleccionadas para
participar en la tercera outdoor
&_:-:;}Ern.—_u'l-ce e TRfra pr{sjE'-"ﬂ '-.H.djﬂl'l‘"l(}ﬂ a E TERRA PRROJECT L PRV ECTO EDSTENEAE OF FOOTDERTREDTY - HIKE™
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[43] Astarloa

“30 years of passion for
the extraordinary”

Astarloa is an authority in the buying and selling of
books, collectibles, art, and antiques. Julen G. has
carried out the process of renewing their visual
identity, and we have worked together to create a
unique editorial web experience.

Credits

DesignJUI@ﬂ Garcia
Development Cuchillo




Web desktop & mobile
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